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Outline

 Impact of COVID 19 on e-commerce in Rwanda

 Advance electronic data on e-commerce

shipments

 How WCO and UPU standards and tools

support Rwanda Customs to secure cross-border

e-commerce.

 Impact of WCO inter-regional workshops on e-

commerce



 Increased use of e-commerce platforms for cross-border

transactions

 Reduction of transport and other recurrent costs

 Improved e-payment mechanisms: (int’l) bank transfers

 Increased access to reliable data for customs valuation

 Catalyst for Rwanda Customs to improve automation:

e.g. supply chain management; interface with domestic

taxes.

1. Impact of COVID 19 on e-commerce in Rwanda



Period 2018                     2019 2020 2021

Number of declarations
519 596 404 272

CIF value (million Frw) 
173 171 128 137

Total  taxes  ( million Frw)
36 43 32 40

2. Statistics for e- commerce: Postal services



Period 2018                     2019 2020 2021

Number of declarations
1,725 1,725 1,710 2,123

CIF value (million Frw) 
378 378 417 521

Total  taxes  ( million Frw)
136 160 174 210

2. Statistics for e- commerce: Express Carrier services



3. Advance electronic data on e-commerce shipments

 Rwanda Customs is enhancing its electronic systems to adjust

to the changing business environment.

 Customs system, Asycuda World, has a pre-arrival manifest

module (AITA E-manifest)

 We are upgrading to Advance Passenger Information to

increase collection of reliable data.

 Implementing a project called Digitization of Global Trade

Initiative through automation of Pre-Arrival Processing for

Postal and other Express Shipments to improve efficiency and

accuracy.



4. How WCO, UPU Standards support Rwanda Customs to

Secure Cross-border e-commerce

 Improvement of risk management tools and practices.

 Use of non-intrusive equipment such as cargo scanning

 Implementation of the electronic cargo tracking systems

and trade facilitation facilities such as Authorized

Economic operators.

 Mutually recognizing brokers and other stakeholders in

the EAC region.

 Increased automation including stakeholders involved in

the supply chain to support data reliability and for

transparency purposes.



5. Impact of WCO Inter Regional Workshops on E-

commerce

Shared and gained experience particularly on

electronic advance data, stakeholder engagement and

need for increased automation and interface of

customs system with concerned agencies.



6. Challenges of increased e-commerce in Rwanda

 Increase in e-commerce low value declarations

 Increase in under valuation particularly through

splitting in order to qualify for the “de minimus” values.

 Need to adapt risk management tools and actions to

the increase in e-commerce goods in order to inform

our resource allocation and alignment.

These challenges present us with opportunities to

adapt to the ever increasing ecommerce economy.




