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Half of business lack access to information

1'1C Source: ITC Business Survey on NTMs in 38 countries, 2010-2016 TPRADE IMPACETFEFOR COOD



Access to trade and market intelligence is
critical to MSMBWYIO expor

1. Information is often complex, scattered across portals, agencies, and
not always comprehensive

2. MSMEs often lack the understanding and skills to access and make
use of trade-related information

3. Governments do not always have the capacities nor the resources to
provide detailed and up-to-date information to the private sector,
struggling to comply with WTO Trade Facilitation Agreement :

V Art 1: Publication and Avalilability of Information
V Art 2: Opportunity to comment, information before entry into force
and consultations

Source: ITC Business Survey on NTMs in 43 countries, 2010-2018



ITC has been a lead agency In collecting and
disseminatingtradei nf or mat i oneé
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Other Market Analysis Tools provided by ITC
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What are Morocco's products with highest export

What are the best markets for Guatemala's coffee

Into which products could Nepal diversify that have



